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N O R T H  C A R O L I N A  M U S I C
H A L L  O F  F A M E

S O C I A L  M E D I A

A series of social media posts was created
for the North Carolina Music Hall of Fame
with the goal of raising awareness about
their upcoming Induction Ceremony. The

campaign featured visually engaging
content, including highlights of past

inductees, teasers for this year’s honorees,
and key event information designed to build

anticipation. Each post was crafted to
celebrate the state’s musical heritage while

encouraging followers to attend and support
the event, ultimately strengthening

community engagement and recognition of
North Carolina’s influential artists.



V E G O
S O C I A L  M E D I A  &  B I L L B O A R D

A promotional campaign was developed for Vego, a plant-based food
subscription service, with the intention of creating brand awareness and

generating buzz around its launch. The campaign included a bold, eye-catching
billboard and a series of social media posts designed to introduce the brand’s

mission and highlight the convenience and flavor of its offerings. Through
vibrant visuals and messaging focused on simplicity, health, and sustainability,
the campaign aimed to position Vego as the go-to choice for modern, mindful

eaters seeking delicious plant-based meals delivered to their door.



W I N E 2 M E
S O C I A L  M E D I A  &  B I L L B O A R D

A social media campaign was created for Wine 2 Me, a wine
subscription service, with the intention of increasing sales and

building brand awareness. The post highlighted the convenience of
having premium wines delivered directly to your door, along with the

curated experience tailored to each customer’s taste. Visually
appealing imagery and engaging copy were used to showcase the

lifestyle and ease associated with the subscription, aiming to attract
wine lovers and convert interest into subscriptions.
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